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From “Skill Transmission” to “Cultural Translation”:
Paradigm Transformation of Computer Graphic Design
Course in the AIGC Era

Shuwen Liu Tong Zhang
Northwest Minzu University, Lanzhou, Gansu, 730030, China

Abstract

Driven by new quality productivity and artificial intelligence-generated content (AIGC) technologies, advertising design curricula are
undergoing a paradigm shift from “tool skill instruction” to “balanced emphasis on cultural understanding and technological ethics.”
Using the “Computer Graphic Design” course at Northwest Minzu University as a case study, this research establishes a three-stage
progressive teaching model— “traditional craft immersion — AIGC technology integration — ethical reflection internalization”
—through digital teaching practices of Dunhuang traditional decorative patterns. It proposes a curriculum reform pathway of
“technological simplification — cultural elevation — ethical embedding,” providing replicable practical solutions for advertising
programs in ethnic universities to address digital transformation and leverage cultural resource advantages.
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